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Overview

ORGANIZATION MISSION

CONFERENCE DESCRIPTION

The Sustainable Purchasing Leadership Councilisa SPLCO0s annual Summi tpurbhasing g s

non-profit organization whose mission is to support and
recognize purchasing leadership that accelerates the

transition to a prosperous and sustainable future.

Founded in 2013, SPLC convenes buyers, suppliers,
and public interest advocates to develop programs that
simplify and standardize sustainable purchasing efforts
by large organizations. For SPLC, sustainability
includes social, economic, and environmental
stewardship. Sustainable purchasing is purchasing that
builds healthy communities, economies, and

environments all along local and global supply chains.

and sustainability professionals, suppliers, and NGO
experts from diverse sectors and regions to share and
promote sustainable purchasing best practices for
organi zations. T-leeesesSiansymi t 0's
networking, tradeshow, and buyer-supplier matchmaking

are open to both members and non-members.




Vitals

ATTENDEE PROFILE

SPLCOs S u mmprdfesstohats m éhe private,
public, and nonprofit sectors who are working to advance
sustainable purchasing by organizations. 17% of
attendees are local, 75% are national and 8% are

international.

Date

May 20-22, 2019

Location

Portland, OR USA

Venue

Hilton Portland Downtown

# Attendees

478 Registered Online
439 Estimated On-Site Attendance

# Sponsors

27

Event Features

2 keynote sessions, 35 breakout
sessions, 5 back of house tours, an
exhibition hall, 1 day-long
matchmaking event, 1 networking
reception, 1 off site special event
and 4 sustainability tours.
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Sustainabllity
Achievements

There are many areas that contr
sustainability, ranging from venue, accommodations, and

food & beverage, to signage, collateral, and even marketing

& communications. Greening an event involves a concerted

effort across vendors and supply chains to help transform an
l ndustry. We are proud of ou

following sustainability initiatives.
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RECYCLE

WASTE MINIMIZATION

AND DIVERSION
Front of house and back of house
waste was collected and measured
daily. Signhage and conference
materials were produced on 100%
post-consumer recycled content
substrate. Back of house tours
were conducted to educate
attendees on how event waste is
being handled.

CARBON REDUCTION
VIA TRANSPORTATION
CHOICES

Portland, Oregon was chosen due in

part to excellent mass transit

infrastructure both regionally and in
the downtown core. In addition, the

off-site special event was within

walking distance from the hotel.

Public transportation was
showcased in post conference
sustainability tours.
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SUSTAINABLE AND

HEALTHY CATERING
MeetGreen worked with the hotel
catering staff to devise custom
menus that prioritized local and
organic ingredients. Water
conserving proteins were offered
for entrees and sugar content
was reduced whenever possible.
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A Conference graphics and signage were 100%
recyclable. 65% of signage was reusable due to

graphics not being date-specific.

A Attendee engagement on conference sustainability
was prioritized pre-event via the website, event app,
and eblasts with suggestions for specific actions
and choices attendees could make around

transportation and waste reduction.

A Daily waste diversion percentages were reported at
general sessions to further deepen engagement and
commitment from all on-site stakeholders. Total

waste diversion was 95%.
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needs were assessed via MeetGreen Sustainability organizations to align their investment to support

Surveys. conference sustainability. Including carbon offset,
A Exhibit hall was constructed using 100% reusable sustainable coffee, event app, zero waste initiative,

materials and structures. No waste was generated and staffing.

in creating the SPLC Summit Exhibit Hall. A Event staff were sourced from Galt Foundation, a
A Custom menus were devised in collaboration with staffing company that provides, promotes, and

hotel chef and incorporated local, organic, fairly traded expands employment opportunities for individuals

and low water choices, as well as healthy and low- with disabilities.

S
S

.

sugar recipes. N@tGr&: en’ 6



SUMMARY

Conference sustainability is greatly helped by the fact that

SPLC commitment starts with a policy for minimum accepted

quidelines for event venue and catering. The conference

also identified a goal of becoming a zero waste conference
by 2019 and we reached this goal with a 95% diversion rate

(90% i s considered Nnzero wasteo)

Sustainability goals and commitments are helped
considerably by a robust sponsorship program whereby
benefits packages are offered for zero waste, carbon offset,

sustainably produced coffee, and workplace diversity.

Other areas of achievement include messaging pre-
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conference to all attendees on sustainable choices they can
make, daily reporting on waste diversion metrics, elimination

of vinyl tabletops and one-use waste bins in the exhibit hall,

all conference materials produced digitally, and all single-use

signage produced on Falconboard.

The City of Portland was also a wise choice for the
conference venue. The city has an excellent light rail
system and the city is very walkable. The conference hotel
was a willing partner and implemented many new processes

as requested by SPLC. —=~

.

l\@tGréerf 7



https://www.sustainablepurchasing.org/summit18/wp-content/uploads/2017/11/SPLC-Event-Venue-Requirements-Preferences.pdf

