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OBJECTIVES h@tcr‘een@

Oracle had the following objectives forOracle OpenWorld Latin America 2016:

Waste Not Be Cooler

Produce zero waste to landfill Model carbon reduction and
responsibility for corporate events

Give Back Have Fun
Catalyze legacies to benefit host Inspire attendees through engaging
destinations and the event industry sustainability experiences
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GENERAL NUMBERS

But first let us understand the
dimensions of the event
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